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Executive summary 
Currently marketed cells are composed of liquid (electrolyte) and solid (electrodes, separators, etc.) 
materials. For 48 months, NEXTCELL, formed by 17 partners from 10 different European countries, will 
work to obtain the next generation of high-performance Li-Ion battery cells by developing and validating 
a ground-breaking gellified cell concept, integrating several innovations at the material level for each of 
the main cell components: the gellification of the electrodes and the separator, in combination with a high 
voltage-stable gel electrolyte. As a result, the cells prototyped in the project will offer a high energy density 
allowing excellent performance in high power and high voltage applications. 

NEXTCELL will not only provide the European market with state-of-the-art cells but will also address three 
key aspects that currently hinder further market penetration of Li-Ion battery technology, such as costs, 
safety, and sustainability. 

In this sense, the technology developed by NEXTCELL will optimize, first, the manufacturing processes, 
reducing the capital and operating costs of future gigafactories, by avoiding the evaporation of solvents 
and the electrolyte filling step. Secondly, the project will produce intrinsically safe cells, avoiding the 
presence of low-boiling point components in the electrodes and the separator. Finally, a reduction of 
around 50% in energy consumption will be guaranteed. 

1. Introduction  
This document describes the second update of the Dissemination and Communication Plan to be adopted 
by the NEXTCELL project, whose main objective is to ensure that the project’s outcomes (concepts, 
scientific results, validated work, problem awareness) are consequently disseminated to appropriate 
target communities. 

1.1 Context of WP9 
The main aim of WP9 is to coordinate the project consortium in the performance of dissemination, 
communications, and exploitation activities, including IP management. Following the OS approach of the 
project partners will maximize the openness of results and the interaction with sectoral stakeholders in a 
balanced way with IP protection measures established where necessary to ensure the proper exploitation 
of project KERs. 

1.2. Objectives of task 9.1 
A detailed Dissemination and Communication Plan (D&C) and publication report has been produced by 
SIE at the beginning of the project (M6) and will be updated at the end of each reporting period, based on 
the preliminary indications given in Section 2.2 and in collaboration with all the consortium partners. It will 
outline the project’s audiences, key messages, and communication channels for the dissemination, 
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including roles and responsibilities. The different updates of the plan will offer monitoring of the different 
dissemination and communications activities carried out by all partners, evaluated against their KPIs. 

2. Objectives 
To deliver and achieve the outcomes and impacts of the project, NEXTCELL has set a specific plan for the 
dissemination, usage, and valorization of research and innovation results. This document includes 
outreach efforts to inform the public about the utilization of European funds for R&I projects, social issues, 
the results of a sustainable and cutting-edge cell manufacturing sector in the EU. Thus, improving 
communication between science, business, and society. WP9, "Dissemination, exploitation, and 
communication," will take the lead on these efforts, liaising with the rest of the partners to ensure the 
greatest impact is made, and delivering a comprehensive Dissemination and Communication Plan by M6. 
Here is a brief explanation of the main components of this proposal. 

3. Target audiences 
A sizable list of stakeholders has been initially established by NETXCELL for whom the distribution and 
communication tools and materials will be intended. Although the vehicle manufacturing sector is an 
established industry, the electric vehicle one, the associated deployment of the cell manufacturing 
ecosystem in Europe, as well as the stationary sector are not. This justifies the value chain strategy used in 
the project, which is the typical one of the fast-expanding industries. In this sense, the following table lists 
the key players in the value chain along with the key findings that will be shared with them throughout the 
project. 

Table 1: Target groups and contents 

Targeted results/content Targeted groups 

Optimised cell component materials / New 3b 
gen components for high-power/energy 
density 

Raw Materials (RM), Active Materials (AM), Cell 
Manufacturing & Equipment Manufacturers 
(CMEM), Scientific Community (SC), Policy Makers 
(PM), Standardisation Technical Committees (STC), 
General Public (GP) 

Gellified cell concept and design / New 3b gen 
which are better, safer, greener, prepared for 
easy recycling and large-scale manufacturing 

CMEM, Battery Packs & Systems (BPS), Application 
& Integration (OEM), Recycling / Second Life (RSL), 
AM, PM, STC, GP 

Multi-scale and multi-physics modelling and 
simulation tools / Accelerated R&D cell 
design, reducing time to market of 
innovations and increasing flexibility and 
quality 

CMEM, BPS, OEM, SC, PM, STC, GP 
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Fine-tuned characterisation techniques / 
Increased knowledge on gellified concept 

CMEM, SC, PM, STC, GP 

Recycling process / Enabling industrial closed 
loop, upcycling of materials and reduced costs 
and environmental impacts 

RM, AM, CMEM, BPS, OEM, RSL, PM, STC, SC, GP 

Knowledge, reproducibility, etc. SC 

Standardisation, public roadmaps 
actualisation, etc. 

PM, STC 

EC funds, R&I efforts to enable affordable 
electric mobility. 

GP, TM 

Europe at the forefront of the battery 
industry, leading gigafactory construction: 
employment, reducing costs, boosting local 
and regional economy, etc. 

GP, TM 

 

NEXTCELL has identified a significant list of target groups to which the dissemination and communication 
materials and tools will be directed to, as outlined in Table 1. 

Table 1 summarises how the different stakeholder groups will be benefited from the project's results,. The 
dissemination and communication strategy will conduct a thorough value chain analysis to better 
understand the influence and stakeholder interests, and to better adjust the key messages to deliver and 
how to do so, increasing the likelihood that the project's findings will be disseminated and used. 

NEXTCELL consortium members have preliminary identified a list of key associations and organisations 
that will allow to enhance the project’s results dissemination through mutual collaboration: LiPLANET 
(Network of battery cell Pilot Lines in Europe), European Battery Alliance, EMIRI, ALISTORE, EMMC 
(European Materials Modelling Council), BEPA - BATT4EU Partnership, BATTERY 2030+, European Digital 
SME Alliance, Batteries Europe and ERMA (European Raw Materials Alliance). 

Consortium partners are a good reflection of the European battery value chain, including research centers, 
manufacturers, producers, and academia. Nevertheless, NEXTCELL’s intention is to widen its 
collaboration with other relevant actors from the industry. 

Likewise, similar European and international projects have been identified to seek for synergies: 
BatWoman, COFBAT H2020, greenSPEED, HIFI ELEMENTS, HIGHSPIN, HYDRA, InteliLiGent, NoVOC, 
MAESTRI, SIGNE, GIGAGREEN, and DigiCell. NEXTCELL has created a dedicated section on its website, 
so stakeholders can easily access all their information. 

Finally, a set of trade media contacts was listed, including the most relevant magazines: Autobuild, 
Autofacil, Automotive news, Autopista, Autovolt, Batteries and energy stories news, Batteries 
International, Battery Power Magazine, Car and driver, Charged electrical vehicles magazine, 
Clicacoches.com, Electrek, Electric and hybrid world, Electric cars report, Electric Hybrid vehicles 
magazine, Electrical India, Energy Magazine Australia, EV Magazine, Inside EVS, KM 77, Motor 16, Motor 

https://www.liplanet.eu/
https://www.eba250.com/
https://emiri.eu/
https://www.alistore.eu/
https://emmc.eu/
https://bepassociation.eu/
https://battery2030.eu/
https://www.digitalsme.eu/
https://www.digitalsme.eu/
https://batterieseurope.eu/
https://erma.eu/
http://www.batwoman.eu/
https://www.cofbat.eu/
http://www.greenspeed-project.eu/
https://www.hifi-elements.eu/hifi/
https://www.highspin.eu/
https://h2020hydra.eu/
https://heuintelligent.eu/
http://www.novoc.eu/
https://maestri-spire.eu/
https://signehorizon.eu/
https://gigagreenproject.eu/
https://www.digicell-project.eu/
https://nextcell.eu/about/related-initiatives
https://www.autobild.es/
https://www.autofacil.es/
https://www.autonews.com/
https://www.autopista.es/
https://www.autovolt-magazine.com/
https://www.batteriesinternational.com/
https://www.batteriesinternational.com/
https://www.batterypoweronline.com/about/
https://www.caranddriver.com/es/
https://chargedevs.com/
https://www.clicacoches.com/
https://electrek.co/
https://electriccarsreport.com/
https://www.electrichybridvehicletechnology.com/
https://www.electrichybridvehicletechnology.com/
https://www.electricalindia.in/
https://www.energymagazine.com.au/
https://evmagazine.com/
https://insideevs.com/
https://www.km77.com/
https://www.motor16.com/
https://www.motorauthority.com/
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authority, Motortrend, Also, project partners are expected to generate at least 10 peer review articles 
targeting Journals like Journal of Cleaner Production, Resources, Conservation and Recycling, Journal of 
Materials Chemistry, Journal of Power Sources and International Journal of Life Cycle Assessment, as well 
as the open access site from the EC Open Research Europe.  

4. Key messages 
The NEXTCELL project will produce a significant amount of knowledge across seven technical WPs, 
sparking interest across the value chain for cell batteries as well as the vehicle and stationary industries. 
The outputs and messages from produced WPs, as well as the suitable instruments and channels for 
distribution, must be identified. The essential messages from each WP are displayed in Table 2 below. 
Additionally, the primary target group(s) and distribution channels are established. The consortium group 
will keep spreading information about its overall goals and partnership engagement in anticipated 
activities. This includes private business meetings, presentations to possible clients, and scientific 
materials, milestones, etc. 

Table 2: Key messages 

WP Key message 
Target group / Key 
channels 

Requirement specification in 
predefined Use Cases 

Key methodology to optimise and 
accelerate the research and 
development process of new 
energy storage technologies. 

RM, AM, CMEM, BPS, 
OEM, SC, STC 

Development of the raw material 
and definition of the continuous 
solventless production of 
gellified electrodes and 
separator. 

Simplified gellified cell 
manufacturing process, removing 
the most energy intensive step 
(drying and recovery of solvent), 
and thus reducing CO2 

RM, AM, CMEM, BPS, 
OEM, SC, STC 

Cell design and manufacture at 
pouch cell level. 

Optimisation of manufacturing 
processes, reducing capital and 
operating costs of future 
gigafactories, by avoiding the 
evaporation of solvents and the 
electrolyte filling step. 

RM, AM, CMEM, BPS, 
OEM, SC 

Electrochemical 
characterisation, and thermal, 
ageing and safety tests. 

Intrinsically safe cells, avoiding the 
presence of low-boiling point 
components in the electrodes and 
the separator. 

RM, AM, CMEM, BPS, 
OEM, SC 

https://www.motorauthority.com/
https://www.motortrend.com/
https://www.sciencedirect.com/journal/journal-of-cleaner-production
https://www.sciencedirect.com/journal/resources-conservation-and-recycling
https://www.rsc.org/journals-books-databases/about-journals/journal-of-materials-chemistry-a/
https://www.rsc.org/journals-books-databases/about-journals/journal-of-materials-chemistry-a/
https://www.sciencedirect.com/journal/journal-of-power-sources
https://www.springer.com/journal/11367/
https://open-research-europe.ec.europa.eu/
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Large Gellified cell prototyping 
Excellent performance in high 
capacity and high voltage 
applications. 

RM, AM, CMEM, BPS, 
OEM, SC 

Modelling the gellified cell 
concept 

Development and use of physical-
chemical models. 
 
Mathematical modelling, 
experimentation, and prototyping 

RM, AM, CMEM, BPS, 
OEM, SC 

Sustainable production and 
material recovery 

Reduction of around 50% in energy 
consumption. 

RM, AM, CMEM, BPS, 
OEM, SC, STC, GP, TM, PM 

 

 

5. Tools and channels 
The actions carried out by NEXTCELL and its results will be disseminated and communicated using a 
variety of methods and means. The Dissemination Plan will be more effective since each instrument and 
channel will be used effectively to speak to various target groups at various stages of the project execution. 
Table 3 shows the connections between the target audiences, the tools and channels, and the anticipated 
outcomes. 

Table 3: Tools and channels 

Channels Tools Target group Expected impacts 

Printed materials 

Brochure 

All target groups 
Create awareness about the project 
goals and expected impacts 

Leaflet 

Poster 

Roll up 

Online 

Website 
RM, AM, CMEM, BPS, 
OEM, SC, STC, GP, TM, 
PM 

Keep the audience engaged on the 
project objectives and outcomes, as 
well as on achievements, and news. 

Newsletters 
RM, AM, CMEM, BPS, 
OEM, SC, STC, GP, TM, 
PM 

Social 
media 

RM, AM, CMEM, BPS, 
OEM, SC, STC, GP, TM 
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Publications 

Scientific 
papers 

RM, AM, CMEM, BPS, 
OEM, SC, STC, PM 

Guarantee knowledge transfer 

Articles All target groups 
Generate interest in the cell battery 
production and the state-of-the-art 
technologies developed by NEXTCELL 

Press 
releases 

TM 

Regularly inform trade media on the 
project outcomes and how this impact 
positively in European lives  lifes in 
terms of employment, technology 
development, improvement of 
environmental footprint, etc 

Events organised 
by NEXTCELL 

Workshops RM, AM, CMEM, BPS, 
OEM, SC, STC, PM 

Create awareness about the project 
goals and expected impacts Webinars 

Events attended 
by NEXTCELL 

Conferences 
RM, AM, CMEM, BPS, 
OEM, SC, STC, PM 

Keep the audience engaged on the 
project objectives and outcomes, as 
well as on achievements, and news. Tradeshows 

 

The project website, articles written for both a lay and technical readership, press releases, e-newsletters, 
scientific papers and booklets, social media presence, and attendance at workshops and conferences are 
some of the methods and channels proposed to be employed in this plan. 

The dissemination plan described in section 2.2 of the Grant Agreement serves as the foundation for all 
efforts involving communication with stakeholders outside the project consortium. The goal of journal 
articles is largely to inform the academic and scientific communities of current discoveries. To spread new 
pertinent solutions to more potential end consumers, the project will also publish in key trade publications 
and magazines. The same audience is targeted for project presentations at technical conferences. 

The European logo will be displayed along with the disclaimer that the project has received funding from 
the European Union's Horizon Europe initiative in all dissemination efforts and publications, including the 
project website. The European emblem will be given the proper prominence when shown alongside a logo.  

5.1 Project identity 
In order to build a visual brand, a distinctive project identity has been created. It provides a set of templates 
that will make it easier to gain reputation as the project progresses. This involves developing the project's 
logo and the related style guide. Additional communication materials have been developed and made 
available on the project website. This includes the project roll up, poster, factsheet, brochure, and 
presentation. 

https://nextcell.eu/
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Figure 1: NEXTCELL brand guidelines 
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5.2 Project website 
The NEXTCELL project website has been created and it will be continuously updated to be appealing for 
visitors. It was made available on M2 of the project life and serves as main repository of the project 
information and outcomes.  

For the time being, it has four main sections: 

1. About. This tab contains information on the project goals, approach, and implementation. It also 
counts on NEXTCELL’s partners logos and description, as well as the most relevant related 
initiatives and associations. 

2. Documents. NEXTCELL has made available the main resources till today: brochure, poster, 
factsheet, presentation, logo and roll up. There, visitors can also find the first press release and 
newsletters issued.  

3. News. In this section, the project will inform stakeholders about the latest updates on the project 
progress, interviews, and events at where partners will disseminate NEXTCELL. 

4. Contact. Whoever might be interested in reaching out NEXTCELL, here they can simply fill out 
the form and contact the consortium. 

5. Cluster. In this section, the information about the project is featured together with the highBATT 
Cluster (IntelLiGent, SiGNE, HighSpin, NEXTCELL projects.)  

 

5.3 Social media 
To maximise reach across age groups and target audiences, NEXTCELL maintained active profiles on X 
(Twitter) and LinkedIn throughout the project. Social media were used to share project updates and to 
drive traffic to the NEXTCELL website. From M1 onward, NEXTCELL content was regularly posted on X 
and LinkedIn, and a YouTube channel was launched as project results became available. During the first 
two phases of the project the social channels built an audience for the results by publishing updates on 
project scope and promoting events where NEXTCELL was showcased. Online platforms were monitored 
to collect metrics on reach, traffic sources, content types, and the organisations and individuals amplifying 
the project.  

SIE managed the social media profiles with support from partners. Consortium members follow and 
engage with the channels and regularly shared posts on their corporate websites and social accounts. The 
project’s milestones are communicated via social media, as shown in the following table: 

Table 4: Milestones 

Milestone WP Lead partner Date 

Project Kick off meeting WP1 FEV M1 

https://nextcell.eu/wp-content/uploads/2023/04/BROCHURE-Nextcell.pdf
https://nextcell.eu/wp-content/uploads/2023/04/POSTER-Nextcell.pdf
https://nextcell.eu/wp-content/uploads/2023/02/FACTSHEET-Nextcell-FEB23-AAFF.pdf
https://nextcell.eu/wp-content/uploads/2023/04/PPT-Nextcell-Corporate.pdf
https://nextcell.eu/wp-content/uploads/2023/01/NEXTCELL-fondo-azul-2-scaled.jpg
https://nextcell.eu/wp-content/uploads/2023/04/ROLLUP-Nextcell-FEB23-AAFF-2_Digital_compressed.pdf
https://nextcell.eu/wp-content/uploads/2023/04/20230110-PRNextcell.pdf
https://mailchi.mp/4804600297f0/nextcell-project-newsletter-march-13864892
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Project website running WP9 SIE M2 

Dissemination, exploitation, and 
communication strategy provided 

WP9 SIE M6 

Cell requirements and testing protocols 
specified 

WP2 CRF M9 

Decision point on whether the latest 
iteration of newly developed materials 
should be scaled-up (ca. 50kg) and 
delivered to WP4 partners, or the iterative 
process should continue. 

WP3 SOLVAY M18 

Preliminary environmental performance 
assessment completed 

WP8 INEGI M18 

Demonstration of functional simulation 
toolchain for performance, aging, and 
safety, waiting for final calibration and 
validation data 

WP7 CEA M24 

GEN1 materials of WP3 electrochemically 
tested 

WP5 POLITO M30 

Assembly of prototypes of ~500 mAh pouch 
cells using optimised materials 

WP4 CICE M36 

Large prototype cells manufactured WP6 ABEE M40 

 

5.4 Printed material 
To be distributed at conferences, exhibitions, and other events, as well as to partner networks, a poster, a 
roll-up, a factsheet, and a brochure have been created. General information regarding the research 
activities, participants, and anticipated outcomes is included in the initial project poster and brochure 
version. Later in the project life, other materials could be created to publicise findings. 

 

https://nextcell.eu/archivos/119146
https://nextcell.eu/archivos/119146
https://nextcell.eu/wp-content/uploads/2023/04/POSTER-Nextcell.pdf
https://nextcell.eu/wp-content/uploads/2023/04/ROLLUP-Nextcell-FEB23-AAFF-2_Digital_compressed.pdf
https://nextcell.eu/wp-content/uploads/2023/02/FACTSHEET-Nextcell-FEB23-AAFF.pdf
https://nextcell.eu/wp-content/uploads/2023/04/BROCHURE-Nextcell.pdf
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Figure 2: NEXTCELL brochure (I) 
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Figure 3: Nextcell brochure (II) 
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Figure 4: NEXTCELL poster 
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Figure 5: NEXTCELL factsheet 
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5.5 Newsletters and press releases 
Every six months, electronic newsletters containing project updates, news, interviews, and other 
NEXTCELL-related information are created. These newsletters are sent to stakeholders and partner 
networks as well as uploaded on the project website.  

Additionally, project updates could be included in the partners' own newsletters, which are sent 
electronically to the contacts they have within the relevant industries. 

Press releases will be released to announce noteworthy project advancements as they happen. With the 
support of the project partners, they will be written in English and distributed to the national media and 
the European press. 

5.6 Peer-reviewed articles 
The technical and academic partners will create at least 10 scientific papers, bringing additional benefits 
like greater transparency in the research process, better opportunities for new scientific collaborations, 
and increased efficiencies in research. The project's findings will be disseminated both internationally in 
international journals like Journal of Materials Chemistry or Journal of Power Sources, as well as nationally, 
primarily in the Member States where the partners are based. Open Research Europe is an open access, 
free of cost alternative as well for partners. 

Likewise, the project website will compile all publications and make them available for free download. 

5.7 Conferences and events 
To meet target audiences, other stakeholders, public authorities, and the scientific community, project 
partners will attend sector-related events, conferences, and workshops. They will also spread the word 
about the project's goals and outcomes. Access to target audiences at the local, national, European, and 
worldwide levels will be made possible by these events. 

In order to ensure that the project is present at events for dissemination, this list of events will be updated 
often in partnership with the consortia. 

Along with attending conferences and trade shows, NEXTCELL will collaborate with other initiatives under 
the same call to host at least two workshops by the end of the project to address standardisation and 
policies, as well as four other webinars to raise awareness on the different project propositions. 

https://www.rsc.org/journals-books-databases/about-journals/journal-of-materials-chemistry-a/
https://www.sciencedirect.com/journal/journal-of-power-sources
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6. Indicators and targets 
The accomplishment of particular targets for various indicators will serve as a gauge for how well the 
Dissemination and Communication Plan is being implemented. 

Table 5: Indicators and targets 

Tools and 
channels 

Indicator Target number Information source 

Brochure 
Poster 
Factsheet 

Number of copies 
distributed 

Material distribution: <300 
poor; 300-500 good; >500 
excellent 

Consortium information, 
number of copies 
distributed to target 
groups / stakeholders 

Website Number of visits 
Visits per year: <600 poor; 600 
– 1,200 good; >1,200 excellent 

Website statistics 

Social media 
(Twitter, 
LinkedIn) 

Number of followers  
Number of 
impressions 
Engagement rate 

Twitter; (a) Followers: < 100 
poor; 100 – 200 good;> 200 
excellent. (b) Engagement 
rate: <0.2% poor; 0.2% - 0.9% 
good; > 0.9% excellent 
LinkedIn; (a) Followers: <100 
poor; 100 – 200 good; >200 
excellent. (b) Engagement 
rate: <2% poor; 2- 3% good; 
>3% excellent 

Social media analytics 

Videos 

Number of views  
Audience in 
conferences /trade 
shows 

At least 2 in the project. Views: 
<100 poor; 100 – 200 good; 
>200 excellent 

YouTube, website and 
social media analytics 
Attendance to booth 
/conference 

Newsletters 

Number of 
subscribers  
Number of opens  
Visits from website / 
social media 

At least one each six months. 
Subscribers: <100 poor; 100 – 
200 good; >300 excellent 
Opens: <15% poor; 15% – 17% 
good; >17% excellent  

 

Mailchimp (newsletter 
service), Website and 
social media analytics 

 
Press releases 

Number of media 
stakeholders 
addressed  

At least 4. 100 media sources / 
journalists reached Number of 
views: < 40 = poor; 40-60 = 
good; >60 = excellent 

Recording of e-mails 
sent, Website and social 
media analytics  
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Number of views on 
website and social 
media 

Scientific 
publications 

Number of views/ 
downloads 

10 publications 
Link to site where posted 
or PDF version of article 

Workshops 

Number of 
attendees 
Number of 
workshops 

Number of attendees: <25 = 
poor; 25-45 = good; >45 = 
excellent 

1 standardisation + 1 policy 
feedback workshop. Number 
of attendees each: <15 = poor; 
15-25 = good; >25 = excellent  

Registration list 

Webinars 
Number of 
attendees 
Number of webinars 

4 webinars. Number of 
attendees: <25 = poor; 25-45 = 
good; >45 = excellent  

 

Registration list /webinar 
platform analytics 

Conferences  
Trade fairs 

Number of 
conferences and 
trade fairs attended.  
Number of 
exhibitors and 
participants 

Attended 24 conferences 

Certificate of 
participation; Proof of 
registration; Event 
information 

7. Levels of dissemination 
The geographic levels at which the main target groups operate will affect the communication methods 
and media used. 

7.1 European Level – European Commission 
The results of the project will be reported to the EC on a regular basis (mid-term review, minutes of periodic 
meetings, updates to this document) so that it can make any necessary changes to the relevant regulations 
and suggest collaborating with other projects that are already in progress on dissemination efforts. 
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7.2 International Level – Industry, Scientific 
community 

The outcomes will be communicated to the pertinent international organizations. Scientific knowledge 
can be converted into useful information, regulations, and guidelines. Electronic resources will be 
distributed by direct mailing to specified organizations and stakeholders in order to increase public 
awareness. 

For the transmission of knowledge at both the research and industrial levels, technical journals, 
conferences, and workshops at both the national and international levels, industry meetings, and 
participation in industrial forums will also be utilized. 

8. Methodology 
To make sure that the NEXTCELL outcomes are effectively and efficiently conveyed to the project 
partners, stakeholders, and wider audiences, the following internal and external communication activities 
will be carried out throughout the project's duration and afterward. 

8.1 Internal Communication 
To effectively share information and guarantee that the deliverables are met, effective internal 
communication is essential. Therefore, to exchange project information, update progress, and share 
outcomes, frequent meetings and conference calls will be held. Two times a year, consortium and technical 
meetings will be held, and WP collaboration will be facilitated through the use of Microsoft Teams and/or 
teleconferencing tools. 

Apart from individual emails, taking advantage of the project monthly conference call, SIE will ask partners 
for their support on the upcoming dissemination and communication activities and events to update the 
Communication & Dissemination Plan and expedite a content curating process. As a result, the partners 
will be better able to communicate and report on the project while also adopting a more methodical and 
focused approach. Each NEXTCELL consortium partner will send a representative to this meeting. 

FEV has also set up a Microsoft SharePoint space, which will host the project materials for internal use, 
including regular updates on the project development, meeting documents (agenda, minutes, and 
presentations), and project reports. This will help partners communicate effectively with one another. 

A login name and password will be required to access this exclusive area. 

8.2  External Communication 
The consortium will make every effort to spread the word about its activities through the media, journals, 
conference presentations, trade shows, workshops, the Commission, and industry associations. The 
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project's findings will be published in reports, academic publications, and articles. To encourage scientific 
collaboration, all public communications and scientific publications shall be made open access. 

The partners will send SIE the text whenever a translation is required, and SIE will take care of modifying 
the design. 

9. Timeline 
As the project has different development phases, the communication focus would be different across each 
of them. 

9.1 Phase 1. Awareness phase 
In this phase, NEXTCELL will prioritise the generation of a community of interested stakeholders and of 
suitable channels. It will comprise from months 1 to 12. 

9.2 Phase 2. Scientific cooperation phase 
This second phase will consist of knowledge management for the cooperation of NEXTCELL with similar 
projects and initiatives and ensuring the availability of research outputs to targeted audience. It will start 
in M6 and will last for the project duration. 

9.3 Phase 3. Exploitation-focused phase 
This phase will cover the support to the actual exploitation of project results via marketing towards end 
users (commercial results) or workshops and roadmaps (non-commercial results and will comprise the final 
stages of the project (M24-M48)). 

 

 

10. Activities M1-M6 

10.1 Project identity and materials 
During the initial phase of the project, NEXTCELL’s visual identity was developed, including the project 
logo and comprehensive brand guidelines covering typography and colour schemes. A set of 
communication materials was produced, comprising a project presentation, roll-up, poster, and additional 
dissemination tools. 
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As soon as the website was online, the first brochure, poster, factsheet, roll-up, and project presentation 
were uploaded: 

 

Figure 6: Word template 

10.2  Press releases 
A press release was launched at the beginning of the project. It was sent to more than 200 local and trade 
media by SIE and several consortium partners. 
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Figure 7: Nextcell's first press release 

The total impacts for this type of communications reached 23 outlets in total, including media, consortium 
partners and related projects portals, as shown in Annex 1. 

10.3 Website 
The website www.nextcell.eu was launched on M2 with essential information of the project and will be 
updated constantly with progress and news from the project and partners. 

Apart from the sections mentioned above aboded, regarding the News section, 4 posts about the project 
scope, and interviews have been uploaded: 

https://nextcell.eu/archivos/118199 

https://nextcell.eu/archivos/118491 

https://nextcell.eu/archivos/118493 

https://nextcell.eu/archivos/118199
https://nextcell.eu/archivos/118491
https://nextcell.eu/archivos/118493
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https://nextcell.eu/archivos/118496 

 

Figure 8: NEXTCELL’s website analytics 

  

10.4  Social media 
The LinkedIn account: https://www.linkedin.com/company/nextcell/ and the Twitter account: 
https://twitter.com/NEXTCELLproject were created and updated with content on a regular basis since the 
project’s kick off. 

https://nextcell.eu/archivos/118496
https://www.linkedin.com/company/nextcell/
https://twitter.com/NEXTCELLproject
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During this period, 23 publications were shared, reaching out up to 245 followers, and our publications got 
a total of 19,868 impressions on LinkedIn, as of June 16 2023. 

 

Figure 9: NEXTCELL’s Twitter account 
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Figure 10: NEXTCELL’s LinkedIn account 

 

10.5 Newsletter 
In M3, the first Newsletter was released as shown in Figure 11. 

https://mailchi.mp/4804600297f0/nextcell-project-newsletter-march-13864892
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Figure 11: NEXTCELL’s first newsletter 
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10.6  Events attended 
During M1-M6 of the project, NEXTCELL has been disseminated to external audiences at different events 
and conferences that we list below: 

1. Alkemia Battery Forum by Polito in March 2023 
2. Lithium-ion solid state batteries seminar by FEV in April 2023 
3. International Vienna Symposium by FEV in April 2023 
4. AutomotiveLab Plug 2023 by Polito in May 2023 
5. SIA Powertrain show by FEV in June 2023. 

10.7  Clustering 
NEXTCELL has already identified related initiatives which whom it is expected to start collaboration soon 
to look for synergies among them. 

Apart from the formerly projects included during the proposal preparation, NEXTCELL has also 
highlighted the projects under the same call, summarising the most important ones in a dedicated section 
on its website.

 

Figure 12: Related initiatives section on NEXTCELL’s website 

https://nextcell.eu/archivos/118528
https://nextcell.eu/archivos/118531
https://nextcell.eu/archivos/118534
https://www.auto.it/search?tags=AutomotiveLab+Plug&page=2
https://www.sia.fr/evenements/302-sia-powertrain-2023
https://nextcell.eu/about/related-initiatives
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11. Activities M7 – M18 

11.1 Project identity and materials 
Some updates have been made to the materials, as some changes were necessary. One of the partners, 
Solvay, changed its name and logo to Syensqo, so materials were updated to match this new identity. 
Concretely, the brochure, the roll-up, the project presentation and the poster were updated (the new 
version of the brochure, as an example, can be seen in Figure 13). 

 

Figure 13: Brochure's new version, with the Syensqo logo 

Also, one graphic was changed, after the partner’s discussion, to be more accurate. C0ncretely, this is a 
graphic that appears in the project’s poster, brochure and presentation. One of the parts was changed from 
“gel electrolyte” to “gel electrolyte + gel separator”, as shown in Figure 14. 

 

Figure 14: Change in NEXTCELL's battery graphic (new version on the right) 
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11.2 Website 
The website has been continuously updated and promoted. The following 11 news have been uploaded to 
the correspondent section: 

• “Modelling or simulation tools are essential in every field of the industry to optimise the products 
and reduce the costs of development and manufacturing” 

• NEXTCELL at the International Vienna Symposium 

• NEXTCELL, part of the SIA Powertrain 2023 

• “The gellified cell developed by NEXTCELL will tackle three key parameters: costs, safety and 
sustainability” 

• How does Nextcell align with Sustainable Development Goal 7 (affordable and clean energy)? 

• How does NEXTCELL align with Sustainable Development Goal 17? 

• How does Nextcell align with Sustainable Development Goal 12? 

• Nextcell, present at Genera in Madrid 

• Nextcell, at Transport Research Arena 2024 

• How does NEXTCELL align with Sustainable Development Goal 9 (Industry, Innovation, and 
Infrastructure)? 

• “The cell specifications will be translated and adapted to the materials and technology solutions 
addressed within the project, to reach the target defined” 

https://nextcell.eu/archivos/118556
https://nextcell.eu/archivos/118556
https://nextcell.eu/archivos/118534
https://nextcell.eu/archivos/118547
https://nextcell.eu/archivos/118552
https://nextcell.eu/archivos/118552
https://nextcell.eu/archivos/118600
https://nextcell.eu/archivos/118610
https://nextcell.eu/archivos/118622
https://nextcell.eu/archivos/118625
https://nextcell.eu/archivos/118653
https://nextcell.eu/archivos/118908
https://nextcell.eu/archivos/118908
https://nextcell.eu/archivos/118921
https://nextcell.eu/archivos/118921
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Figure 15: "News" section 

Apart from the news, some documents have been made available in the “Downloads” section (Figure 16): 

• Newsletter 2 

• Newsletter 3 

• D1.1 Data Management Plan 

• D9.1 Communication and Dissemination Plan 
 

https://mailchi.mp/aef63e87b7d5/nextcell-project-newsletter-march-13887979
https://mailchi.mp/0b149ffbe9f1/nextcell-project-newsletter-march-14007092
https://nextcell.eu/wp-content/uploads/2024/05/NEXTCELL_D1.1-DataManagementPlan.pdf
https://nextcell.eu/wp-content/uploads/2024/01/NEXTCELL_D9.1-DisseminationCommunicationPlan_V1.0.pdf
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Figure 16: Deliverables and newsletters sections on the website 

By the end of M17, the website has received a total of 2738 unique visits (an “excellent” target, following 
the KPIs), and the average session duration of the visitors was 11:47 minutes (Figure 17).  
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Figure 17: Website metrics until M18 (first bar graphics correspond to M1-M12, the rest to the whole period) 

The website has been analysed using the app that the Green Web Foundation provides on their website, 
and it has been verified that it was hosted in green hosting. A badge indicating this has been added to the 
footer (Figure 18). 

https://www.thegreenwebfoundation.org/
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Figure 18: Nextcell's footer with the Green Hosting badge 

 

11.3 Social media 
The social media channels have also been updated consistently to keep the audience engaged and 
informed. X (formerly Twitter) and LinkedIn have been refreshed with new content every week, ensuring 
a steady stream of information and interaction. These updates occur regularly, except for holiday periods 
such as August or Christmas, when activity may temporarily slow down. Through this approach, an active 
community of followers has been successfully established.  

11.3.1 LinkedIn 
The NEXTCELL’s LinkedIn page counts with 478 followers by the end of month 17 (Figure 19). 64 posts 
have been uploaded during this project. The engagement rate is 7.5%, meaning an “excellent” 
performance following the KPIs in table 5. The total number of impressions was 43 495. 
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Figure 19: LinkedIn page's cover 

 

11.3.2 X (formerly Twitter) 
The X account had 169 followers by the end of month 17 (Figure 20). 64 posts have been uploaded during 
this period. The engagement rate is 8,8%, which means an “excellent” performance following the KPIs set 
in Table 5. The average impressions/month is 286. 
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Figure 20: X (formerly Twitter)'s cover 

 

11.3.3 YouTube 
A YouTube account was launched in M9, with the publication of the official corporate video. This video 
counts with 292 visits by the end of M17 (Figure 21). Apart from this one, two more videos were uploaded 
to the NEXTCELL channel: the recording of the Empowering Europe webinar (explained below in section 
13.6) and the recording of the visit to the POLITO facilities during the project’s General Assembly in Turin. 
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Figure 21: Nextcell's project video on YouTube 

11.4 Newsletters 
Two Newsletters have been sent to stakeholders during this period. The first one (Figure 22) was sent in 
M9 to 315 subscribers and had an open rate of 44,4%. It contained the official project’s video, a summary 
of the different events attended by the partners, some interviews with partners, the project’s factsheet 
and a list of related initiatives. 
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Figure 22: NEXTCELL's second newsletter 

The third newsletter (Figure 23) was sent in M15. It was sent to 213 recipients and have had a 29,11% open 
rate. It contained a summary of the M12 General Assembly, the registration link to the Empowering Europe 
webinar and the link to some posts that relate Nextcell with the Sustainable Development Goals as well as 
to some interviews with partners. 
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Figure 23: Nextcell's third newsletter 

11.5 Events attended 
Partners have promoted NEXTCELL in the following events: 

1. Genera fair by SIE in February 2024 

2. TRA Conference by FEV in April 2024 

3. 37th Topical Meeting of The International Society of Electrochemistry by POLITO in June 2024. 

11.6 Clustering 
Different actions have been taken towards cooperation with related initiatives. By M10 SIE contacted the 
three projects under the same topic (HighSpin, Signe, IntelLigent) to show NEXTCELL’s interest in 
collaborating with them. A first meeting in which the four project coordinators and the four project 

https://www.ifema.es/genera
https://traconference.eu/
https://topical37.ise-online.org/
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communications managers participated was held on November 20th, and an initial action plan was drawn 
and a shared folder created. A second meeting happened on June 11th, and there the four projects agreed 
on taking the following actions: 

• Creating a shared folder where the four coordinators and the four communication managers have 
been included. 

• Start brainstorming about topics for both webinars for external audiences and internal (between 
the four projects) scientific workshops through a shared document. 

• Start thinking about a name for the cluster group through a shared document. 

• Applying to the Horizon Results Booster. 

• Having a new meeting on July, the 1st. 

• Creating a contact list. 

• Creating a document to brief all the projects. 

Apart from this, NEXTCELL has also participated in a webinar organised by SIE to introduce seven EU-
funded projects on battery innovation. The webinar has been called Empowering Europe and the rest of the 
participant projects were BATSS, FASTEST, TEMPEST, VERSAPRINT, EXTENDED and NEXTBAT. There, 
the project coordinators of every project summarised their project, and after this, a Q&A session was 
opened. The webinar had more than 80 participants in the peak moment. NEXTCELL contributed to its 
dissemination by announcing it through social media (an example can be seen in Figure 24), with a pop-up 
on the project’s website and through the third project’s newsletter (as mentioned in section 13.4 above). 
The event was recorded and uploaded to YouTube (as mentioned above) and shared through the project’s 
social networks (Figure 25). 

https://www.horizonresultsbooster.eu/
https://batss-project.eu/
https://fastestproject.eu/
https://tempestproject.eu/
https://versaprint-project.eu/
https://extendedproject.eu/
https://nextbat.eu/
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Figure 24: Webinar's promotion on LinkedIn 
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Figure 25: Post promoting the webinar's recording 

12. Activities M19 – M36 

12.1 Project identity and materials 
No updates were made to the project communication materials during this reporting period. All assets 
remained consistent with the established NEXTCELL visual identity (logo and brand guidelines) and 
continued to be used as originally produced, supporting consistent external visibility and partner 
dissemination efforts. 

12.2 Website 
The website has been regularly updated and promoted, with new sections added, including Open Access, 
Cluster, and Posters.  The following 34 news have been uploaded to the correspondent section: 

1. How does NEXTCELL align with Sustainable Development Goal (SDG) 13 (Climate Action)? 
2. POLITO presents NEXTCELL at the 37th Topical Meeting of the International Society of 

Electrochemistry 
3. NEXTCELL, at Battery 2030+   
4. “Because of the intercultural nature of the project, it is a challenge to achieve consistency in our 

communication” 
5. NEXTCELL, showcased at the Battery Show Europe 

https://nextcell.eu/about/open-access
https://nextcell.eu/about/related-initiatives-2
https://nextcell.eu/downloads#poster
https://nextcell.eu/archivos/118933
https://nextcell.eu/archivos/118936
https://nextcell.eu/archivos/118936
https://nextcell.eu/archivos/118940
https://nextcell.eu/archivos/118948
https://nextcell.eu/archivos/118948
https://nextcell.eu/archivos/118975
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6. Interview with André Oliveira, Battery Application Engineer at Nanomakers 
7. Interview with Eugenia Sandru, Research Scientist at SINTEF 
8. Interview with Prof. Dr. Hans-Georg Schweiger, Research Professor at THI 
9. Nextcell, at the Signe clustering workshop at Ferrari 
10. The University of Ljubljana publishes a new scientific paper framed in the Nextcell project 
11. Nextcell, presented at Siro facilities 
12. INEGI disseminates Nextcell at the 26th SETAC Europe LCA Symposium 
13. Interview with Hamidreza Beheshti, Application and Business Developer at Nanocyl 
14. CIC energiGUNE presents NEXTCELL at the Solid-state Batteries VI 
15. NEXTCELL visits the Battery Innovation Days 
16. Safety tests are very useful to identify and understand the potential hazards of the new product 
17. Maintaining the quality is a major challenge in upscaling, especially as the solvent-free gellification 

of electrolytes and the resulting innovative gellified electrodes and separators are very recently 
developed technologies  

18. NEXTCELL at the Road Transport Research conference 2025  
19. NEXTCELL at RTR 2025: Advancing Generation 3b Battery Technology 
20. Demonstration of functional simulation toolchain for performance, aging and safety, waiting for 

final calibration and validation data 
21. Dry Coating Forum 
22. Syensqo contributions to the NEXTCELL project  
23. Modeling Silicon Anodes in Li-ion Batteries: UL's Role in the NEXTCELL Project 
24. NEXTCELL Project to be showcased at E-MRS Spring Meeting 2025 
25. NEXTCELL at the Batteries Event 2025 
26. NEXTCELL Project: milestone 30 achieved 
27. NEXTCELL Holds Second General Assembly in Porto, Portugal 
28. Interview with Pierre-Etienne Cabelguen, Umicore 
29. NEXTCELL showcases Li-Ion battery innovations at E-MRS Spring Meeting 2025 
30. Interview with Dr. Jannis Küpper 
31. NEXTCELL at the Successful R&I in Europe 2025 
32. NEXTCELL completes BOOSTER Service with HighBatt cluster  
33. NEXTCELL at the eNargiZinc Doctoral School 
34. NEXTCELL Project at Batteries Event 2025 

 

Apart from the news, some documents have been made available in the “Downloads” section: 

https://nextcell.eu/archivos/118991
https://nextcell.eu/archivos/118997
https://nextcell.eu/archivos/119002
https://nextcell.eu/archivos/119009
https://nextcell.eu/archivos/119014
https://nextcell.eu/archivos/119018
https://nextcell.eu/archivos/119022
https://nextcell.eu/archivos/119031
https://nextcell.eu/archivos/119036
https://nextcell.eu/archivos/119040
https://nextcell.eu/archivos/119052
https://nextcell.eu/archivos/119055
https://nextcell.eu/archivos/119055
https://nextcell.eu/archivos/119055
https://nextcell.eu/archivos/119059
https://nextcell.eu/archivos/119070
https://nextcell.eu/archivos/119085
https://nextcell.eu/archivos/119085
https://nextcell.eu/archivos/119093
https://nextcell.eu/archivos/119112
https://nextcell.eu/archivos/119125
https://nextcell.eu/archivos/119133
https://nextcell.eu/archivos/119138
https://nextcell.eu/archivos/119146
https://nextcell.eu/archivos/119151
https://nextcell.eu/archivos/119159
https://nextcell.eu/archivos/119163
https://nextcell.eu/archivos/119172
https://nextcell.eu/archivos/119176
https://nextcell.eu/archivos/119186
https://nextcell.eu/archivos/119192
https://nextcell.eu/archivos/119209
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Figure 26: Deliverables on the website 

 

An Open Access repository was established to host all public deliverables and results, which have been 
linked to Zenodo.  

 

Figure 27: Open Access Section on the website 

Three new newsletters have been published, more detailed information in 12.7: 
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• Newsletter 4 

• Newsletter 5 

• Newsletter 6 

Over this period, the site attracted 4.569 views (1.5K total users), generated 2.271 sessions, with an average 
of 1.43 sessions per user and an engagement rate of 61.73%. This aligns with the KPI of 500 visits per year. 
Analytics tracking was migrated to Google Analytics 4, ensuring compliant, reliable data collection. 

 

 

Figure 28: Website Analytics 

https://mailchi.mp/b968f62d37f2/nextcell-project-newsletter-september
https://mailchi.mp/ea1090606a62/nextcell-project-newsletter-march-5th
https://mailchi.mp/a402056af431/nextcell-project-newsletter-september-6th
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Figure 29: Website Analytics (Language, Country Breakdown) 

 

 

12.3 Social media 
Social media channels were established in M1 and have been regularly updated at least once per week with 
relevant contributions from partners, including events, conferences, newsletters, relevant documents and 
other NEXTCELL project-related content. These updates occur regularly, except for holiday periods such 
as August or Christmas, when activity may temporarily slow down. 

The 3 Social Media accounts have been created to maximize public and professional engagement: X 
(formerly known as Twitter), LinkedIn and YouTube.  

12.4 LinkedIn 
On LinkedIn, the project has reached 697 followers (+219) since M18, more than 28,479 impressions over 
the past year and an average engagement rate of 15.4 % during the last year.  
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Figure 30: NEXTCELL's LinkedIn Page 

12.5 X (Twitter) 
On X (Twitter), NEXTCELL has reached 259 (KPI:200) followers with a total of 257 posts by month 36. 
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Figure 31: X Account 

12.6 YouTube 
Three more videos were uploaded to the NEXTCELL channel: the presentation of NEXTCELL at RTR 
Conference 2025 and the joint webinar presented at the Signe's clustering workshop at Ferrari. 

https://youtu.be/iv4fpE0fqu0
https://youtu.be/iv4fpE0fqu0
https://youtu.be/Ydrq5SaIROw
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Figure 32: NEXTCELL's YouTube Channel 
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Figure 33: YouTube Insights 

 

 

Figure 34: YouTube Channel 

12.7 Newsletters 
Four Newsletters have been sent to stakeholders during this period. The Newsletter 3 was sent in March 
26, 2024 to 213 subscribers (KPI: 150 subscribers) and had an open rate of 33.8%. It contained the 
Empowering Europe joint webinar, Sustainable Development Goals, and partners interviews.  

The Newsletter 4, it included the sister projects meeting with (Signe, IntelLigent and HighSpin) and four 
dissemination events. It was sent in September 17, 2024, to 305 subscribers and had an open rate of 41.8%. 

The Newsletter 5, it included the RTR Conference, the Signe's clustering workshop at Ferrari, scientific 
papers, events, partners interviews and milestones. It was sent on March 25, 2025, to 320 subscribers and 
had an open rate of 89.2%. 

The Newsletter 6, it included the news of the General Assembly in Porto, partners interviews, events and 
updates regarding the highBATTEU cluster. It was sent on September 23, 2025 to 305 subscribers and had 
an open rate of 40%. 

 

https://mailchi.mp/0b149ffbe9f1/nextcell-project-newsletter-march-14007092
https://mailchi.mp/b968f62d37f2/nextcell-project-newsletter-september
https://mailchi.mp/ea1090606a62/nextcell-project-newsletter-march-5th
https://mailchi.mp/a402056af431/nextcell-project-newsletter-september-6th
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12.8 Events attended 
Partners have promoted NEXTCELL in the following events: 

1. Genera fair by SIE in February 2024 

2. TRA Conference by FEV in April 2024 

3. 37th Topical Meeting of The International Society of Electrochemistry by POLITO in June 2024. 

4. NEXTCELL, at Battery 2030+ by CIC enerigiGUNE, May 2024 

5. Battery Show Europe by Nanomakers, June 2024 

6. Signe clustering workshop at Ferrari by FEV, September 2024 

7. Dry Coating Forum, September 2024 

8. Workshop at Siro facilities by THI and FEV, September 2024 

9. 26th SETAC Europe LCA Symposium by INEGI, October 2024 

10. Solid-state Batteries VI by FEV, November 2024  

11. Battery Innovation Days by INEGI/SIE, November 2024 

12. Road Transport Research conference 2025 by FEV, February 2025 

13. Batteries Event 2025 by Nanomakers, April 2025 

14. E-MRS Spring Meeting by Polito, May 2025  

15. Successful R&I in Europe 2025 by FEV, March 2025 

16. eNargiZinc Doctoral School by CIC enerigiGUNE, September 2024 

17. Batteries Event 2025 by CEA, November 2025 

18. CIC energiGUNE, November 2025  

https://www.ifema.es/genera
https://traconference.eu/
https://topical37.ise-online.org/
https://nextcell.eu/archivos/118940
https://nextcell.eu/archivos/118975
https://nextcell.eu/archivos/119009
https://nextcell.eu/archivos/119093
https://nextcell.eu/archivos/119018
https://nextcell.eu/archivos/119022
https://nextcell.eu/archivos/119036
https://nextcell.eu/archivos/119040
https://nextcell.eu/archivos/119059
https://nextcell.eu/archivos/119138
https://nextcell.eu/archivos/119133
https://nextcell.eu/archivos/119176
https://nextcell.eu/archivos/119192
https://nextcell.eu/archivos/119209
https://nextcell.eu/archivos/119251
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Figure 35: RTR Conference 2025 

 

12.9 Clustering 
NEXTCELL have successfully delivered 2 out of the 4 targeted workshops/webinars (KPI: 4 
workshops/webinars with 15–20 attendees each). 

1. Empowering Europe – This inaugural event significantly exceeded expectations, attracting 80 
participants, well above the target range. 

2. SiGne Workshop at Ferrari – The second workshop was held in collaboration with Ferrari for 25 
on-site participants, further strengthening our industry engagement. 

We are currently in the planning phase for the third workshop, which will be organised in partnership with 
the highBatt EU cluster, continuing our momentum and expanding our outreach.  

https://www.youtube.com/watch?v=kneHvdPI4Jo
https://www.youtube.com/watch?v=Ydrq5SaIROw
https://nextcell.eu/about/related-initiatives-2
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Figure 36: NEXTCELL's Cluster Web Section 

 

The NEXTCELL consortium successfully completed BOOSTER Service 2.1 – Dissemination and 
Communication Support, in collaboration with the highBatt EU cluster. This joint effort has enhanced the 
project’s visibility, ensured coordinated outreach and strengthened messaging across the European 
battery innovation ecosystem.  

NEXTCELL is now advancing with Service 3.5 – Audio-Visual Support. The upcoming materials will help 
showcase project results in an engaging format, supporting dissemination to stakeholders, conferences, 
and the wider public.  

On October 30, 2025, NEXTCELL participated in a meeting with BATMAX to start working in join C&D 
activities, such as webinars, events, and technical workshops. Both projects decided to include each other 
on their Related Initiatives website section.  

https://www.horizonresultsbooster.eu/
https://nextcell.eu/about/related-initiatives-2
https://batmaxproject.eu/
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Figure 37. BATMAX Project 

12.10 Scientific Papers 
NEXTCELL project partners are expected to submit 10 peer-reviewed scientific articles. To date, 
NEXTCELL has already published 5 scientific articles and 6 posters.  

 

Figure 38: Scientific Contributions and Posters 
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13. Impact on media outlets and other relevant 
websites 
ENLIT 

https://www.enlit.world/projects/nextcell 

SINTEF 

https://www.sintef.no/en/projects/2023/nextcell-the-next-generation-of-high-performance-li-ion-
battery-cells/  

BATTERIES NEWS 

https://batteriesnews.com/sustainable-innovations-universitat-politecnica-de-valencia-and-cic-
energigune-partners-of-nextcell-a-project-that-will-provide-the-next-generation-of-high-performance-
lithium-ion-battery-cells/ 

CIC ENERGIGUNE 

https://www.linkedin.com/posts/cic-energigune-brta_revista-energaeda-proyectoseuropeos-activity-
7031236845199876096-f1s5?utm_source=share&utm_medium=member_desktop 

https://cicenergigune.com/en/news/gelled-cells-next-generation-lithium-ion-batteries-nextcell-
cicenergigune 

https://cicenergigune.com/es/noticias/celdas-gelificadas-proxima-generacion-baterias-ion-litio-nextcell-
cicenergigune 

https://cicenergigune.com/eu/berriak/ion-litiozko-bateriak-gelifikatutako-gelaxka-nextcell-
cicenergigune 

DEIA 

https://www.deia.eus/economia/2023/01/11/cic-energigune-avanza-diseno-baterias-6341021.html 

ELECTRIVE 

https://www.electrive.net/2023/01/11/nextcell-forschungsprojekt-zu-gelierten-batteriezellen/ 

ELECTRIC VECHICLES MAGAZINE 

https://www.ev-magazine.com/project-that-will-provide-the-next-generation-of-high-performance-
lithium-ion-battery-cells/ 

ENERGÉTICA XXI 

https://energetica21.com/revistas-digitales/enero-febrero-2023 pagina 92 

https://www.enlit.world/projects/nextcell
https://www.sintef.no/en/projects/2023/nextcell-the-next-generation-of-high-performance-li-ion-battery-cells/
https://www.sintef.no/en/projects/2023/nextcell-the-next-generation-of-high-performance-li-ion-battery-cells/
https://batteriesnews.com/sustainable-innovations-universitat-politecnica-de-valencia-and-cic-energigune-partners-of-nextcell-a-project-that-will-provide-the-next-generation-of-high-performance-lithium-ion-battery-cells/
https://batteriesnews.com/sustainable-innovations-universitat-politecnica-de-valencia-and-cic-energigune-partners-of-nextcell-a-project-that-will-provide-the-next-generation-of-high-performance-lithium-ion-battery-cells/
https://batteriesnews.com/sustainable-innovations-universitat-politecnica-de-valencia-and-cic-energigune-partners-of-nextcell-a-project-that-will-provide-the-next-generation-of-high-performance-lithium-ion-battery-cells/
https://www.linkedin.com/posts/cic-energigune-brta_revista-energaeda-proyectoseuropeos-activity-7031236845199876096-f1s5?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/cic-energigune-brta_revista-energaeda-proyectoseuropeos-activity-7031236845199876096-f1s5?utm_source=share&utm_medium=member_desktop
https://cicenergigune.com/en/news/gelled-cells-next-generation-lithium-ion-batteries-nextcell-cicenergigune
https://cicenergigune.com/en/news/gelled-cells-next-generation-lithium-ion-batteries-nextcell-cicenergigune
https://cicenergigune.com/es/noticias/celdas-gelificadas-proxima-generacion-baterias-ion-litio-nextcell-cicenergigune
https://cicenergigune.com/es/noticias/celdas-gelificadas-proxima-generacion-baterias-ion-litio-nextcell-cicenergigune
https://cicenergigune.com/eu/berriak/ion-litiozko-bateriak-gelifikatutako-gelaxka-nextcell-cicenergigune
https://cicenergigune.com/eu/berriak/ion-litiozko-bateriak-gelifikatutako-gelaxka-nextcell-cicenergigune
https://www.deia.eus/economia/2023/01/11/cic-energigune-avanza-diseno-baterias-6341021.html
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